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INTRODUCTION
Research demonstrates that poor Web webpage outlines lead to client confusion and subjective process overhead that result in low client fulfillment and loss of potential appraisal. It is, in this way, essential to comprehend the purchasers' observation toward a viable website; particularly, what they are encountering and what goes through their brains amid these visits to Web storefronts. This information could then be utilized to review like as well as e-commerce Web locales that are receptive to buyers' needs. This examination utilizes convention investigation to inspect the perceptual experience of the client with regards to the internet voting movement on movies and TV shows via the domain http//www.rottentomatoes.com. It permits us to ponder the arrangement procedure of a real evaluating choice as it advances in the brain of the users who are the reviewers other words the raters. However, understanding the idea and operations behind website in a larger scope will come in handy before delving to the procedural protocol analysis process of the same.
RottenTomatoes (http://www.rottentomatoes.com)
Rotten Tomatoes is a top 1000 site, placing at around position 550 globally, and top 200 for the US only, according to website ranker, Alexa. Monthly unique visitors to the rottentomatoes.com domain is estimated to be slightly above twenty six million globally with substantially half of the populace originating from the United States of America; this is according to audience measurement service, Quantcast. A brief history on the website will also lay out this reports objective in terms of relating the founder’s objective to the day to day achievements and impression on its users till date. The site was dispatched on August 12, 1998, as an extra time venture by Senh Duong. His objective in making Rotten Tomatoes was "to make a webpage where individuals can access audits from an assortment of pundits in the U.S." (Shepherd, 2009) As a devotee of Jackie Chan, Duong was roused to make the site in the wake of gathering all the surveys of Chan's films as they were being distributed in the United States. The primary motion picture whose audits were highlighted on Rotten Tomatoes was Your Friends and Neighbors. The site was a prompt achievement, getting notice by Yahoo!, Netscape, and USA Today inside the primary week of its dispatch; it pulled in "600–1000 every day remarkable guests" subsequently (Pang & Lee, 2005). 
Contemporary Reputation
Rotten Tomatoes is the number one source for aggregated professional critics’ reviews on the web, housing more than 1 million review links and counting. The company’s trusted ever-growing movie coverage of more than 200,000 titles attracts over 30 million readers each month globally. To capitalize on the utility of its reviews and its vast database, Rotten Tomatoes realized it needed to integrate with other entertainment companies. The company created a private API to help grow its strategic partnerships. As the most trusted brand for reviews, the organization’s Product Manager Lilly Liang claims that they knew an API would allow them to better serve the space. Additionally, Lilly states affirmed their need for customer availability at anytime, anywhere to help them select and discover what to watch. After two years, Rotten Tomatoes’ private API program became too successful for the company to manage on its own. According to the manager, the company just realized the great synergies they were having with partners in the entertainment space. However, the Return on Investment (ROI) that came with each new partner began to diminish. Following the aforesaid, the relevance of conducting a think aloud protocol analysis on the site is reasserted.

Rotten Tomatoes API

At the point when taking a gander at the scene of API administration sellers, Rotten Tomatoes just considered one organization. According to Liang, Programming interface administration is the thing that Intel® Services does, who have demonstrated that they do it well. Rotten Tomatoes marked on with Intel and externalized its API, offering five open APIs to both accomplices and engineers, scaling the program so it is accessible to anybody. Once the usage with the Intel® Services stage was finished, Liang asserts that Intel instantly tackled the greater part of the issues that were keeping the company down some time back. Rotten Tomatoes' marked accomplice gateway gives institutionalized terms of administration, wiping out the greater part of legitimate misfortunes that made the organization's past accomplice on-boarding process so moderate. With the accomplice entrance, Rotten Tomatoes gives vital data about its APIs, brisk key obtainment, and marking rules. 
Case in point, Rotten Tomatoes has simple access to reporting and examination so it can track how individuals are utilizing its Programming interface. With the Intel® Mashery™ Control Focus, Rotten Tomatoes can likewise oversee previsioning and levels of accomplice benefits. Engineers get 10,000 API calls for every day with a key. In any case, if an engineer has constructed a effective application and requires more noteworthy call limits, Rotten Tomatoes can audit the application and guarantee it meets marking rules before rapidly approving more noteworthy call volume. "It's a great deal of amusing to see the energizing and imaginative ways engineers are utilizing our API," says Liang, "and we want to see that advancement happen." Rotten Tomatoes can likewise keep up a refinement between engineers furthermore, accomplice benefits by having a separate key framework for its private XML encourage held for business accomplices. Overseeing keys is as simple as squeezing a catch. "Intel® Services has made it simple for us to scale and gives us a chance to make it simple for our engineers to scale," Liang says. As such, the API is foreseen to enhance the websites feel, look and functionality to users but yet to be confirmed through the protocol analysis method; objectively on this report. 
API Speed up
Rotten Tomatoes has gone from handling an asset substantial, slow growing private API to an undeniable open API program that is a hit with accomplices and engineers alike. Contrasted with Q1 2012, the movement volume has demonstrated more than 378 percent quarter-over-quarter development as of Q2 2013. Besides, the ROI from the API and accomplice gateway incorporate increased brand mindfulness and expanded Search Engine Optimization (SEO). While it is hard to enhance such a fruitful, well managed program, Liang recognizes that there is still space for advancement. "The interest is certainly there inside the organization," she says. "We now have somebody devoted to dealing with the designer discussion, and we look forward to get notification from the designers on how we can enhance the system going ahead." While Rotten Tomatoes proceeds with its dedication to keeping accomplices and engineers fulfilled, individuals hoping to find what motion picture to watch throughout the weekend are, thus, extremely cheerful clients.
PROTOCOL ANALYSIS
Around there of substance survey, convention examination is utilized to assess the ease of use of a Web website http:www.rottentomatoes.com, specifically the way of the ease of use issues experienced by run of the mill clients. The study highlights on different angles including that convention investigation has the advantage of acquiring an abundance of data that is for the most part not accessible through different strategies. Moreover, just a little example of subjects were required because of the lavishness of the information gathered. Be that as it may, the study secured just the content, navigation, and interactivity parts of Web locales, and neglected to do a near examination of business Web destinations. This report will address these constraints with more exhaustive Web webpage highlights taking into consideration answers to questions concerning the how and why rather than simply those of other study techniques.
B1 – The Tasks 
This was the initial step of the protocol analysis process which was foreseen by a guideline on the important facets of the websites content, navigation and information interpretation to be considered. The blueprint for identification of tasks was as follows: -






	Site Dimensions, Definitions, and Examples

	Dimensions
	Website Features(Instances)

	Content: (1) the qualities of the data that the Web website gives, (2) the substance of the data gave (e.g., FAQs and commercials) (Katerattanakul and Siau 1999; Neo 2002; Palmer 2002; Ranganathan and Ganapathy 2002; P. Zhang et al. 2000a; P. Zhang et al. 2000b; X. Zhang et al. 2000)
Navigation: what helps shoppers move around the Web storefront and find the data they need (Gehrke and Turban 1999; Palmer 2002; Ranganathan and Ganapathy 2002; P. Zhang et al. 2000a; P. Zhang et al. 2000b; X. Zhang et al. 2000)
Outline: adds to the tasteful experience of e-trade Web website clients (Neo 2002; Nielsen 2000; Palmer 2002; Ranganathan and 
Ganapathy 2002; P. Zhang et al. 2000a; P. Zhang et al. 2000b; X. Zhang et al. 2000)
Business: the plan of action of the Web storefront including 
I. Item Information: The item data, pictures and demos helps clients in assessing the item (Neo 2002) 
II. Client Focus: Web storefront having the capacity to comprehend clients furthermore, altering the Web website to suit their necessities (Gehrke and Turban 1999; Lam and Lee 1999; Neo 2002) 
III. Security and Privacy: Security and protection manages the security elements and safe exchange strategies (Gehrke and Turban 1999; Lam and Lee 1999; Ranganathan and Ganapathy 2002)
Informational Influence: identifies with others' assessments about the items also, benefits the Web storefront gives (Song and Zahedi 2001)
	· Data precision, pertinence, timeliness, culmination, understandability, consistency, brevity, reference. 
· Importance of connections, commercial
· Orientation helps – site maps, breadcrumbs, proper headings. 
· Speed of page stacking. 
· Presence of menus, route bars and symbols, Web webpage home catch. 
· Search capacities—web indexes, "shop via" seek apparatuses.
· Logos, pictures, thumbnails. 
· Consistency in format, general outline, use of hues and design. 
· Clarity and neatness of content and pictures. 

· Low module prerequisites. 
· Organization of data.

· Advancements, item correlation apparatuses, freebies, free blessing wrap, free messages, rebates, devotion focuses/loyalty points.

· Capacity of user individual data; dialect/language choices, geographic-particular choices; extra help for users. 
· User criticism, user hotline 
· Privacy certification, security tech, outer acknowledgment of Web website



· User remarks and evaluations of item. 
· Expert remarks of item. 
· Bulletin sheets, online talk rooms, 
discussions, interests/client bunches.





Following the analytic tasks at hand depicting a human-computer interaction is essentially the basis of think aloud protocol analysis process: -
	ATTITUDE FORMATION
	Direct Experience With Web Storefront Highlights
· Content Dimension 
· Design Dimension 
· Navigation Dimension 
· Business Dimension 
· Informational Influence Dimension


	Memory Evaluation
Past encounters and desires of Web storefront highlights.








	· Attitudes towards web storefront



	· Browsing 
· Searching



	· Intentions


Task 1 (Browsing) – This was the initial operation on usability of the domain www.rottentomatoes.com. The step involved basic operations including; a basic view on the homepage. In this perspective, the site seemed quite adhering to its intended impression with an interface dominated with colors green and red; just the colors for the tomato plant. The color yellow is also used prospectively as a shouting color in the study’s opinion.  Moreover, the site presents a variety of highlight movies and TV shows in their defined genres, interview, favorite films, galleries, as well as the red carpet occasions; events considered on the lime light. Similarly, several other functionalities are outlaid on the homepage including: movies approaching opening on the proceeding week and on how to get their tickets. Secondly, the top rated TV show episodes on the current night, top streaming movies and the anticipated. The site uses an iconic way to present the available fresh content, anticipated and already on contents with red tomatoes, green leaves and red tomatoes in a yellow zone respectively. Just below the site, are trailers of outstanding movies according to their rate by critic reviews. 
Task2 (Navigation) – RottenTomatoes site presents a considerably elegant way on navigating the content including auto – transitioning movie slides on the trailers and trending contents. Hovering the user’s mouse over the slides makes the image static and able to view as long as the user desires. Just below the home webpage is presentation of text field allowing the user to directly subscribe to the RottenTomatoes NewsLetter instantly by feeding their email address. Similarly, icons representing the company’s social network sites addresses are presented alongside each other on the edges of the site.  Different tabs on the homepage are presented by the user simply hovering the cursor on them, clicking would then be an event that statically presents the page contents and for further access. Most significantly, the site offers a search text field with prescribed details on what to search, aiding the user on content search precisely, movies, TV actors and more… 
Task3 (Purchase Task) – This task was considerably important on this report considering that RottenTomatoes is partly an e-commerce site offering user purchase of tickets on preferred movies on theatres.  However, before the user decides to opt to buy the ticket the site kinds of performs the anticipated housekeeping tasks necessary for the user to ascertain their choice and move to purchase. Just along the sites margin is a column termed the “Certified Fresh Picks”. A direct interpretation message of the section is as follows: - 
Movies and TV shows are Certified Fresh with a steady Tomatometer of 75% or higher after a set amount of reviews (80 for wide-release movies, 40 for limited-release movies, 20 for TV shows), including 5 reviews from Top Critics.
Content on the section contains the prescribed content options for purchase by the site users. Additionally, on a similar motive so to predict, the site presents a podcast session where a weekly session of discussion on trending new content is discussed by the users together with a staff member of the company through iTunes or preferably RSS.  
The Search Task
The subjects follow a similar pattern in searching for specific products: broad search      narrow search locate specific product (see Table 3). All but one subject chose the search engine as the first tool to use in the broad search, followed by other search tools such as “MOST POPULAR TV ON RT” or "MOVIES OPENING THIS WEEK" to further narrow down the search results. Search engine effectiveness and search results organization were two main items that strongly influence subjects’ attitudes. RottenTomatoes search engine on keyword “Silicon Valley” returned several relevant entries including the anticipated TV show and others in alphabetical order based on product name. However, a one misspelling to "Silicn Valley" returned a results not found exception such inconveniences made few subjects abandon the search results and turned to the "MOST POPULAR TV ON RT" menu on the homepage to accomplish their search task. The search engine on “Silicon Valley" returned results under categorized headings such as “MOVIES,” “TV,” and “FRANCHISE”, "CELEBRITIES" and "CRITICS" with an image of a representative product for each heading. This was very effective as subjects immediately zoomed into the correct product category. The contents were detailed to their years of airing as well as a preceding rating score in percentage. However, it was a concern since out of the nine results only one of them had a score others labeled "no score yet".




	The Web Site Features Used in the Search Subtask

	Subtasks
	Frequent Used Web Site Features

	I. Broad search


	· Search engine (if it works properly)
· Menu
· Page loading time

	
II. Narrow search
	· Page loading time
· Product sort by category, product attribute
· • Thumbnails






CONCLUSION
This paper makes a few commitments to the comprehension of web shopping conduct. The proposed model joins a far reaching characterization of e-trade Web website components and concentrates how it influences purchasers' states of mind. The outcomes appear customers favoring Web destinations that rate exceedingly along the five measurements of substance, configuration, route, business, and educational impact. Quality in these five measurements would address shoppers' issues and decidedly influence their dispositions toward the Web storefront. Therefore, inspirational dispositions toward Web storefronts would prompt buy aims and buy conduct. This paper likewise highlights the utilization of convention investigation and its advantages. Contrasted with utilizing studies, polls, logs, and click stream information, convention examination can think about the purchasers' point by point practices and look at every sub-action prompting the inevitable buy. The verbal articulations give knowledge on the desires and inclinations of the shoppers while going through the buying procedure. 
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APPENDIX I – CONSENT FORM

Consent Statement 
Name of Project Director or Principal Investigator: Name 

Title of Project: Rotten Tomatoes Commercial Website
I acknowledge that on ___________(Date), I was informed 

by________________ (Investigator) of the _____________ 

(Institution) of a project concerning or having to do with the following: 

Development of Software and Evaluation Procedures for Protocol Analysis- “Thinking out loud”. 

I was told with respect to my participation in said project that: 

(1) the following procedures are involved: 

a. carrying out one or more decision tasks 

b. filling out several questionnaires 

c. All communications during the decision-making task will be recorded, and later analyzed. 

(2) The following possible risks are involved: 

None; confidentiality of the data will be fully protected. 

(3) The following possible alternative procedures that may be advantageous to me include: 
None. 

(4) The following benefits are expected by my participation: 

Opportunity to learn about commercial web systems experimental design and procedures. 

Opportunity to contribute to the design of better computer systems to support group decision making. 


I am fully aware of the nature and extent of my participation in said project and possible risk involved or arising there-from. I hereby agree, with full knowledge and awareness of all of the foregoing, to participate in said project. I further acknowledge that I have received a complete copy of this consent statement. 

I also understand that I may withdraw my participation in said project at any time. 



Participant Signature					Date



Investigator Signature					Date



APPENDIX II - Transcript Session1

	The Web Site Features Used in the Browse Subtasks

	Subtasks
	Frequently Used Web Site Features

	1. View landing page to frame introductory impression of website 


2. Create item list taking into account particular item class/quality 


3. View item rundown to examine the item range accessible 


4. View item page to assess item

	· Colors and patterns
· Importance of pop ups 
· Importance of data 
· Convenience of data

· Menu
· Advancement/every day exceptional connections (now and then utilized) 
· Other order traits (e.g., brand and cost), if accessible
· Association of item table 
· Item thumbnail (if accessible) 
· Item characteristics (e.g., model, value, key qualities)

· Item particulars 
· Item picture / icon
· Association of data inside the Web webpage (e.g., by theme, by date, from wide to contract) 
· Item guarantees 
· Item correlation device (if accessible) 
· Intelligent item demo (if accessible)










APPENDIX IV – Transcript Session2

	The Web Site Features Used in the Search Subtask

	Subtasks
	Frequent Used Web Site Features

	III. Broad search


	· Search engine (if it works properly)
· Menu
· Page loading time

	
IV. Narrow search
	· Page loading time
· Product sort by category, product attribute
· • Thumbnails




